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“...misguided
propaganda on
infant feeding should
be punished as the most
criminal form of sedition, and
those deaths should be regarded

as murder”

Speech to the Rotary Club, Singapore
1939 — Dr. Cicely Williams

1968: Dr. Derrick Jelliffe (Food &
Nutrition Institute, Jamaica) wrote
about “commerciogenic
malnutrition”, linking product
promotion to morbidity.






Why a Marketing Code?

Trade of BMS expanded ,
BF declined late 19" century f
AN

- spread of mistaken

idea about infant feeding
by the medical profession

- The aggressive marketing of BMS




- A loss of belief in the

importance of BF for health

The distribution of cows’ milk
products by aid agencies and

encouragement to use them

- A social model of artificial

feeding as the norm




Health profession often used in the
past to promote unhealthy products
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Men's Rights Association of America (C) 2016



Companies put
infant health at
risk through
unethical marketing

|
-

b . 3

; ‘ .
§ PR %
|

s
______ NS b e et

"Breastfeeding is the direct
competitor of formula”

- Jan Bennink, Numico-Chairman -
2003
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International Code of Marketing

of Breastmilk Substitutes
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Global Movement

** 1981: International Code of Marketing of BMS (2524)
%* 1982: Convention on the Right of the Child (2525)
** 1990: Innocenti Declaration (2533)
¢ 2002: Global Strategy of Infant and Young Child
Feeding (2545)
**2004: The Global Strategy for Diet,Physical
Activity and Health (2547)

NGO International Organization
* International Baby Food Action Network (IBFAN)
» World Alliance of Breastfeeding Action (WABA)
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http://www.unicef.org/crc/crc.htm
http://www.unicef.org/crc/crc.htm

Innocenti Declaration

Protection, Promotion
and Support
of Breastfeeding.

1

Baby-Friendly Hospital Initiative(BFHI)

WHO/UNICEF policymakers' meeting on
"Breastfeeding in the 1990s.



Global Strategy of
Infant & Young Child Feeding 2002

1.Infant nutrition including HIV , Emergencies
2.Breast feeding , BFHI , Code implementation
3.Health policy

4.Maternity Protection
5. Mother Support and Community Outreach

6. Information Support
7. Monitoring and Evaluation




Status of the code

\

Law !
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Many ( {
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Voluntary
measure

Few provision
laws

Some
voluntary ‘ !
guidelines "

wiseiNn : state of the code by country 2006, IBFAN
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(Convention on the Rights of the Child: CRC)
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Companies behave
better when they
know they are being
monitored

Monitoring is everyone’s responsibility
@ Act against commercialisation of infant feeding

@ Prevent mothers from being misled or trapped
into accepting second-rate feeding

@ Monitor — don’t let companies get away with
Code violations

Q@ Most of the Code violations are not localized
to one country.

@ At regional level we need to work as a team

IBFAN Africa 9" Regional Conference 1-4 February 2016 Imperial Royale Hotel, Kampala
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Percentages of milk code violation
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Status of national legal measures 2016 (194 1lszn#)
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B Full provisions In law
B Many provisions In law
B Few provisions in law
B No legal measures

No information
Full provisions in law = 39




World breastfeeding week

BABIES NEED

MOM-MADE
NOT MAN-MADE!




